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[Abstract] We developed a simulated experience system of sightseeing area with Head Mounted Display and Virtual
Technique. This device was composed of 360VR camera, smartphone and Head Mounted Display. 360VR camera can capture
360 viewpoint vision and this vision is projected in HMD. Therefore, examinee can experience sightseeing in virtual world by
using this device. In this paper, the usefulness of this device for sightseeing was examined. In the examination, 30 Chino city
tourism in Nagano prefecture experienced this device and evaluated effectiveness for sightseeing and the operability by using
questionnaire. As result of this evaluation, it was confirmed that more than 60% tourist has not been experienced Virtual Reality
Technique. Moreover, more than 90% of examinee said that they want to go again. According to these results, it was confirmed
that the VR technique is usefulness for sightseeing, and this device have the potential to promote tourism.
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