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[Abstract]
Web2.0 has achieved citizen-oriented communication online; however, most local governments do not utilize it for their public
relations on their websites. The questionnaire administered in October 2008 illustrated that most local governments in
Hokkaido were facing problems in managing their official websites due to a lack of finances and manpower. This paper
proposes that the best solution for these problems is to let citizens edit information on the official websites, communicate with
stakeholders, and allow citizens to participate in local government.
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